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The power of money

This advertisement making claims about the railways appeared in 

 Private Eye and several other magazines before and after Christmas 

and was placed by an organisation called Transport-Watch.

With its selective use of statistics, the advert was a Christmas 

 present rail passengers and the rail industry did not want and gave 

 ammunition to those politicians and planners who have always been 

reluctant to view transport fairly.

Just the Private Eye adverts probably cost around £15,000 so the 

 complete advertising campaign must have cost more. 

That is the kind of money Railfuture would dearly like to have to 

spend on its own advertising campaigns, pointing out the real value of 

 railways!

Railfuture is a long-established campaign group with a proud 

 record. Transport-Watch – with a sadly similar name to Railwatch 

– only  appeared on the scene last year and according to its founder 

Paul Withrington it does not have members – just supporters and a 

 circulation list.

So Railwatch asked Mr Withrington how much the entire advertising 

campaign cost. He said: “I don’t know. I wasn’t handling the money 

side of it.” Asked about where the money came from for the adverts, 

Mr  Withrington said they were funded by “a private individual who is 

 determined to remain anonymous”. 

He added: “I think he does it through a private trust. It is irrelevant 

where the money is coming from.”

He insists Transport-Watch is not connected to any business or any 

other organisation.

Railfuture has meagre fi nancial resources – most of it from our 

 members – but we will continue to press the case for rail and sane, 

sensible policies that benefi t the majority.

We are also supporting complaints to the Advertising Standards 

 Authority about the content of the Transport-Watch adverts.


